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Show Less Than 10 Per Cent. 
Decline from February, 1932 
Total for First Two Months This Year Shows Only 


1,864 Units Decline From Same Period 1932; 
Exceed Earlier Expectations 





New York, March 8.—General Motors Corporation auto- 
mobile and truck sales to consumers in the United States 
in February this year showed less than 10 per cent. decline | was agreed that sale of both new 
from the sales in the same period last year, according to an 
announcement by the corporation here this morning. The 
actual figures were 42,280 units this year, as against 46, 855 | 

Oe 


units in Febr uary, 1932. 

This showing is considered re- 
markable in view of the chaotic 
banking conditions which were 
prevalent in many parts of the 
country during the month of Feb- 
ruary this year. Early in the month 
it was evident that the gains made 
in January would not be maintained 
at the same ratio during the month 
of February due to difficulties in 
banking which was then developing 
in many states, plus extremely bad 
weather which afflicted many sec- 
tions of the country. The showing 
for the year to date is more favor- 
able, as the total for the first two 
months of 1933 is 92,933 units, as 
compared with 94,797 in the first 
two months last year. 

General Motors sales to dealers in 
the United States during February 
also registered a decline from last 
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ALLENTOWN SHOW 
OPENS MARCH 18 


Allentown, Pa., March 8.—When 
the Lehigh Valley Auto Trades as- 
sociation’s fifteenth annual automo- 
bile show opens in Manhattan audi- 
torium on April 18, motorists affil- 
jated with the Lehigh Valley Motor 
Club will have an added interest in 
the exhibition, since this arganiza- 
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NEW CHEVROLET NOW 
INDICATES FAITH IN 
FUTURE SAYS EWALD 


Detroit, March 8—H. T. Ewald, | 


president of the Campbell Ewald 


Company of this 
city, today com- 
mented on the 
Chevrolet Motor 
Company’s pres- 
entation to the 
public this Satur- 
day of its new 
line of cars, as 
follows: 

“In the midst of 
current economic i 
unrest you will be 
glad to know that H. T. Ewald 
Chevrolet is completing its original 
plan prepared some months ago to 
introduce an entirely new additional 
line of passenger cars Saturday, 
March 11, The new cars are priced 
for reduced incomes. They feature 
low operation and upkeep costs and 
deliver utmost in fuel economy. They 
are equipped with Fisher no-draft 
health ventilation feature. 

“Announcement is to appear al- 
most exclusively in display columns 
of nation’s key newspapers because 
of their unequaled effectiveness in 
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Small Used Cars Scarce; Big 
Cars Drug in Birmingha 


Birmingham, _Ala., 
(UTPS).—The used car situation in 
Birmingham is featured by a serious 
shortage of light cars and a surplus 
of larger models. This has been the 
situation for several months, due to 
economic conditions demanding 
cheaper transportation for the type | 
of persons that usually buy used | 
cars, 
stocks of used car departments is | 
impressed by the extraordinary bar-| 
gains in the larger models. Dealers 
have marked them down for fast re- 
moval. 

On the other hand, the light cars 
move rapidly. The price is not out- 
Tageous at all; in fact, they are 
marked very reasonably. 

Competition from finance com-, 
Panies, selling repossessed cars upon | 
which loans were made, is being felt | 

the average automobile dealer. | 


‘In many instances these finance 
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CHEVROLET ADDS SMALLER SIX MODEL 


G. M. February Retail Sales 





5 Cents. $12 Per Year. 


[New Car Resembles Larger Six 
Wi th Price and Economy Features 


arr PITTSBURGH GH DEALERS 
CONFIDENT DESPITE 


BANK MORATORIUM 


Pittsburgh, March 8.—Although it 


and used cars will be temporarily 
| harmed through the present bank- 
|ing situation, several leading dealers 
in this district expressed confidence 
that a definite improvement will 
begin as soon as the Roosevelt ad- 
ministration is able to overcome the 
crisis which now strangles flow of 
money throughout the country. 

Interviewed by Automotive Daily 
News, the dealers saw new hope in 
the strong and clear-cut action 
taken by the new administration 
soon cfter it entered office and it 
was generally agreed that an up- 
ward swing will follow the present 
negotiations aimed at a more sound 
banking system. Sales managers for 
the dealers seemed willing to accept 
the temporary moratorium in view 
of optimism for the period that will 
follow the opening gun of “the new 
deal.” 

A majority of Pittsburgh dealers 
agreed to accept checks from known 
customers during the holiday and 
from others whose credit rating can 
be ascertained in spite of cramped 
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ROSS GEAR & TOOL CO. 
REDUCES DIRECTORATE 


Chicago, March 8.—At the annual 
meeting of stockholders of Ross 
Gear and Tool Company the num- 
ber of directors was reduced to six 
from seven and the office of chair- 
man of the board was discontinued. 
D. L. Ross, former chairman, was 
not re-elected a director. All other 
directors were re-elected. 

Directors of Ross Gear and Tool 
Company decided to make no defi- 
nite decision on the April 1 divi- 
dend payment until the latter part 
of the week, due to the financial 
situation. In the previous quarter 
the company paid 30 cents a share. 








“All Essentials for Comfort and Safety in Operation 
Are Included, but Many Gadgets Eliminated; 
Prices Later This Week 


New York, March 8.—Not content with the sales suc- 
cess registered by the new car introduced last December, 
Chevrolet is offering a new Standard Six to supplement its 
present line, the latter to be known from now on as the 
Master Six. The new car, shown to dealers for the first time 
in New York on March 6, is in many respects a smaller edi- 


tion of the Master line. It is 
wheelbase is 107 inches. It 


much smaller, however, as its 
boasts a 60-h. p. six- cylinder 


engine of 3 5-16-in. bore and 3'-in. stroke, giving a displace- 
ment of 180.7 cubic inches, as compared with 206.8 cubic 


inches in the Master engine, 


speeds in excess of 70 miles per hour. 
—_—_—_—_—_—"—aKaKamKJW—— oO -® 


CHEVROLET'S SPRING 
SALES MEETINGS IN 
VARIOUS KEY CITIES 


Pittsburgh, March 8.—The bank- 
ing crisis will not alter Chevrolet’s 
spring sales campaign, 1,200 dealers 
and salesmen from the Pittsburgh 
zone were told by W. E. Holler, as- 
sistant general sales manager, and 
other officials of the company at a 
meeting in Syria Mosque here Mon- 
day held for the purpose of discuss- 
ing the new Chevrolet to be an- 
nounced to the public on Saturday. 

A feature of the meeting was pre- 
sentation at a luncheon of $50 each 
to 18 salesmen in the zone who 
qualified for the “Hundred Car 
Club” during 1932. New officers of 
the club who were installed include 
P. E. Herbert, president; Aaron 
Perlman, vice-president; R. L. Ven- 
sel, secretary, and B. G. Fulton, 
treasurer. 

Holler told the group that Chev- 
rolet business increased during Jan- 
uary and February over the same 
months last year despite a decrease 
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and is said to be capable of 


An entirely new chassis very 
Similar in construction to the Master 
model, and bodies that closely re- 
semble the Master types both in 
lines and in structural features, 
compose the new ofefring. Fisher 
no-draft ventilators are standard 
and are made from safety glass, as 
is the windshield. So closely does 
the new car resemble the senior 
Chevrolet in general appearance 
that a casual observer can scarcely 
tell the difference. Close inspec- 
tion, however, reveals a few external 
differences, including the use of 
hood louvres in place of hood doors, 
headlamps that have black enamel 
bodies, a single tail lamp and 
slightly less chromium plate on fit- 
ments. Interior appointments are 
also curtailed slightly. In short, al- 
though the car lacks nothing essen- 
tial, it is designed from a strictly 
utilitarian angle without the “doll- 
ing up” that characterizes its elder 
sister and some of the competing 
cars in the same price brackets as 
the latter. 

Executives of the company indi- 
cate, in fact, that the new car is 
designed partly to meet the com- 
petition offered by the low-priced 
fours and partly to fill the demand 
for a car capable of giving trans- 
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Car Production Pauses 


Till Bank 





. gq NEW CHEVROLET Standard twa door Sedan 


_™ 





Plans Clarify 


Detroit, March 8.—The manufac- 
turing situation in this city at the 
moment is extremely obscure. The 
manufacturers themselves do not 
know exactly what to expect and are 
marking time until the general sit- 
uation clarifies. 

At the Chrysler Corporation of- 
fices it was announced that opera- 
tions would be carried on during 
the bank holiday “on the basis of 
business that can be done in the 
light of the general situation.” The 
official who made the announce- 
ment added that “a balanced stock 
of cars would be carried by all divi- 
sions.” The Chrysler company will 
co-operate with dealers in handling 
shipments that are already in tran- 
sit. 

This seems to sum up the position 
of most of the companies. The gen- 
eral attitude is one of watchful 
waiting. Chevrolet has not yet 
made any announcement regarding 
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CHEVROLET'S SPRING 
SALES MEETINGS IN 
VARIOUS KEY CITIES 





of a Spring selling campaign. M. A. 
McNiff, zone manager, presided. 
The session was devoted entirely 
to business discussions, and every 
phase in the operation of retail mer- 
chant’s establishment was explained. 
ie Ba Nebraska, South Dakota and Iowa, 
Assisting Mr. McNiff were A. W. L. 
in | Gilpin, regional manager, St. Louis, 


(Continued from Page 1) 
of approximately 35 per cent. 


the total sales of all new motor/and R. J. Pearce, parts and service | 


vehicles in the country. He also| division, Detroit. 
discounted any fears of the present = 
banking situation by saying: Louisville, Ky., March 8.—Chev- 
“It is merely a brief holiday out|rolet dealers of the Louisville zone 
of which the strong organizations | Were in Louisville in the regular an- 
and individuals are going ahead | nual get-together mecting to ar- 
just the same. Despite the mora-| range plans for the spring sales 
torium which had been held in|drive. Verne L. Murray, Louisville 
Michigan, we went right ahead and | zone manager, presided. 
planned for the forty-one district} In spite of closed banks and other 
sales meetings that are being held conditions the dealers were rather 
this week.” optimistic, feeling that the good re- 
The dealers, sales managers and/|turns from the 1932 tobacco crop 
salesmen attending the meeting| over the yield last year had brought 
were from western Pennsylvania,|@ considerable increase to rural 
Maryland, West Virginia and east- | sections, while indications are for 
ern Ohio. | Stronger commodity prices in some 
| lines and improved business as the 
country gets its financial or cur- 
jrency shortage cleared up. 


| FINANCIAL NEWS » 





Des Moines, Ia., March &8.—More 
than 750 Chevrolet dealers and 
salesmen from sixty-five lowa coun- 
ties convened here yesterday for a 
sales meeting. Six Chevrolet offi- 





cials, headed by L. K. Cooper, | ' 
Chicago, regional manager, were | —————___—_] 
—— iia ;' + HUPP MOTOR 
e outstanding salesmen o 1 ; 
ec = or yet Br . Detr:ot, March 8—Hupp Motor 
territory were honored at a luncheon loan senorita quevent éenets on ef 


at Hotel Fort Des Moines. December 31, 1932, including $4,903,- 


786 cash and government securities, 


St. Paul, Minn., March 8.—More | 
}amounted to $7,283,420 and current 


than 1,200 Chevrolet dealers and 
salesmen of the Northwest zone met 
Monday in the auditorium at St. 
Paul, where plans were laid for a 
spring selling campaign. 

R. W. Hill, Northwest zone man- 
ager, was in charge of the meeting 
and several executive officers from 


cash and government securities of 
| $7,095,977, current assets of $11,926.- 
| 407 and current liabilities og $1,715,- 
206 at the end of 1931. Net sales 
j}amounted tc $8,750,565. Net loss was 
$4,515,482 compared with $4,249,127 
lin 1931, before dividends but after 





the central office in Detroit con- / 

ferred with dealers. }costs, depreciation and other ex- 
During the meeting the dealers | Penses 

heard talks pertaining to the various . 

phases of the operation of retail | AUTO-LITE 

automobile dealer establishments. Toledo, March 8.—Electric Auto- 


| Lite and subsidiaries report for 1932 
net profit of $1,364,059 from opera- 
tions, after ordinary taxes, deprecia- 
tion and interest, equal to $1.21 a 
|share on 881,419 shares of common 
Omaha, Neb., March 8 — More joes exclusive of 48,425 shares held 
than 800 Chevrolet dealers and sales- lin the treasury. Losses on the sale 
men of the Omaha zone met in/|of marketable securities, additional 
Omaha Monday to outline details | provision for decrease in value of re- 


The major interest was centered on 
such subjects as service, selling of 
used autos and general management 
of dealer plants. 








Other cars are bigger 
but none better 


America’s Most Economical Passenger 
and Commercial Cars 


$275 up F. O. B. Factory 


Write for details about non-conilicting and valuable franchise 
American Austin, Car Co,, Inc,, Butler, Pa, _ 
scale eciemianteniatinbaitaditadiliiaaiis 
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| liabilities $1,074,133, comparing with | 


NEW CHEVROLET Standard Coupe 


maining marketable securities, and 
provision of $100,000 for loss of cash 
in closed banks were charged against 
surplus account. 


on 897,509 no-par common 


shares held in the treasury. 


BORG-WARNER 


certified by independent auditors, a 
net loss of $598,300 after deprecia- 
tion, interest, taxes, minority inter- 
est, and $228,053 reserve for contin- 
gencies and inventory obsolescence. 
This compares with net income of 
$1,208,209 in 1931, including $443,330 
proceeds of life insurance policies. 
after depreciation, interest, Federal 
taxes, minority interest, etc., and 
after deducting $521,759 charges for 
obsolescence, write-downs, plant re- 
| moval, etc. Net income in 1931 was 
jequal, after preferred dividends paid, 
to 81 cents a share on 1,169,292 com- 
mon shares, exclusive of 61,525 shares 
owned by constituent companies. 





' 

} a= 

SCOVILL MANUFACTURING 

| New York, March 8.—Scovill Man- 
|ufacturing and subsidiaries report 
|for 1932 net ivss of $1,322,933, after 
| taxes, depreciation, interest and 
j}amortization. This compares with 
; net profit in 1931 of $152,912. equiva- 
lent to 17 cents a share (par $25) 
on 879,765 shares of stock, excluding 
shares held in the treasury. 


AMERICAN MACHINE 
New York, March 8—American 
|Machine and Metals reports for three 
|months to December 31, 1932, net 
lloss of $64,6$2 after operating loss. 
expense, depreciation, bond interest, 
| ete. 
. 
| ELECTRIC OUTPUT 
| New York, March 8.—Production 
| of electricity by the electric light 
‘and power industry for the week 
ended March 4 amounted to 1,422,- 
875,000 kilowatt hours compared 
with 1,425,511,000 in the preceding 
week, a decline of 2,636,000 kilowatt 
hours, according to the weekly esti- 
imate compiled by the Edison Elec- 
tric Institute. 


MULLINS MFG. CO. 


Detroit, March 8.—-Mullins Manu- 


facturing Corporation for 1932 re- 
ports net loss after taxes, deprecia- 
tion, write-down of inventory and 
reserves for accounts and notes 
receivable and investments, $696,108, 
contrasted with a net income of 
$100,094, equa] to $3.48 a share on 
28,775 no-par $7 perferred shares, in 
1931. Quarter ended December 31: 
Net loss after same deductions, 
$690,455, against $7,006 loss in pre- 
ceding quarter and $1,495 loss in 
fina] quarter in 1931. 


MACK TRUCKS, INC. 

New York, March 8.—Mack Trucks 
Inc., has declared the regular quar- 
terly dividend of 25 cents, payable 


March 31 to _ stock of record 
March 17. 
EXPORT MANAGERS CLUB 


AT OVERSEAS LUNCHEON 


New York, March 8.—The annual 
get-together of the Export Managers 
Club will be held at Hotel Pennsyl- 
vania on Tuesday, March 14, at noon 
in conjunction with the luncheon 
meeting of the Overseas Automo- 
tive Club, Ine, The speaker and 
subjec.s meetingr have not. been an- 
nounced. 


In 1931 net profit 
was $3,913,833, equal to $4.03 a share 
shares 
‘ Dealers came from points in western | then outstanding, exclusive of 32,325 


Chicago, March 8.—Borg-Warner 
and subsidiaries show for 1932, as 


What’s a Quart Among One 
* * * 
] 


* * 
What Have You Driven 
oa ” « 


Try Your Skil 
* 


Something New 
* * af 


Chris Sinsabaugh 


Detroit Editor 





I KNOW now how long a quart will last me. No, no, not 

what you think—gasoline. I know because I have been 
an official observer on one of Pontiac’s nation-wide fuel 
economy tests and the answer is 4.1 miles, equivalent to 16.4 
miles per gallon. 

Pontiac, in order to prove to prospects that the engineer- 
ing claim of from 14 to 16 miles per gallon is at least con- 
servative, has a fleet of something like 2,500 cars on the 
road this week clinching the argument. Each dealer 


throughout the country has several cars in operation. Each 
is equipped with a one-quart Mason jar filled with gasoline 
and any Doubting Thomas is at liberty to hop in, take the 
wheel and find out for himself how far that particular car 
| will run on the quart. 














* * 


AT THIS WRITING the campaign has just started, but 
|already reports have come to the home office of what has 
| been accomplished. It would seem as if the prospects are 
getting more mileage than the engineers had promised, it 
| being said that the average seems to be between 16 and 18. 
| One chap turned in a speedometer reading equivalent to 20.8 
imiles. In nearly every city there is a prize offered for the 
| top mileage of the contest. 

A) Schrieber, sales manager of the Pontiac Retail Store 
lof Detroit, grabbed me for this particular expedition. I 
didn’t dare drive because it would have made a liar out of 
\Jim Braden, automobile editor of the Chicago Daily News, 
who contends I don’t know how to. However, W. J. Piggott 
of the Pontiac store made a good substitute and tooled me 
through traffic on Second Boulevard. We didn’t win the 
| prize, but really the drive was taken to show me the modus 
|operandi rather than to get sensational mileage. 
| * * . 

HOW MANY DIFFERENT MAKES of cars have you 
driven? is the thought you get reading a letter from Joe 
Deibler, president of the Deibler Motor Car Company of 
|Highland Park, Ill., handling Chryslers. I first knew 
‘ Deibler when he was manager of the Haynes branch in 
| Chicago, around 1908 and 1909, but I did not realize how 
|far he goes back until now, when he tells me he started out 
|with the Milwaukee Steamer in 1899 and has _ handled 
Haynes-Apperson, Pope-Hartford, Lion, McFarlan, H. A. L. 
Twelve and the Chalmers. 

* * ~ 

DIEBLER SENDS a list of 117 cars which either are 
has-beens or orphans and says that with two exceptions he 
| has driven all of them. One reads the list and is interested 
because it contains names which have been out of print for 
years. The conductor thinks others also might like to 
revive memories of other days, so here goes the list: 


Apperson, Ajax, Autocar, Abbott, Allen, Ambassador, Brush, Briscoe, 
Chalmers, Chandler, Cole, Case, Cleveland, Columbia, Comet, Carnation, 
Crowe-Elkhart, Dort, Durant, Dixie Flyer, Dianan, Dorris, De Vaux, 
Davis, Elgin, Empire, Elear, E-M-F, Earl, Erskine, Flint, Falcon-Knight, 
Grant, Gray, Gardner, Mayes, H. C. S., Henderson, Hertz, Inter-State, 
Jewett, Jordan, Jeffery, King, Kissel, Lexington, Liberty, Lewis, Lafayette, 
Moon, Mitchell, Maxwell, Mecca, McFarlan, Metz, Mercer, Holmes, 
Monroe, Marquette, National, Oakland, Owen Magnetic, Paige, Peerless, 
Pathfinder, Pope-Toledo, Rickenbacker, Roosevelt, Richmond, Rollin, 
| Roamer, Ruxton, R. V.-Knight, Scripps-Booth, Saxon, Stanley Steamer, 
| Star, Stanley-Knight, Stearns-Knight, Stearns, Stoddard-Dayton, 
Stephens, Stevens-Duryea, Standard, Templar, Velie, Viking, Wills-Ste 
Clair, White Steamer, Windsor, White, Winton, Westcott, Yale, Belvidere, 
| Duryea, Whippet, Blackhawk, Dagmar, Lion, Pope-Hartford, Pope-Rob- 
inson, Rambler, Marion, American, Thomas Flyer, Thomas-Detroit, 
Premier, H. A. L. Twelve, Lozier, Simplex, Regal, Rainier, Hollier, Palmer- 
Singer, Mead and Knox. 


* 








* ” + 

CAPT. BURR NICKLE, world-famous big game hunter 
and explorer, with a moratorium declared on his activities in 
Africa, has developed a new use for a Chevrolet truck, which 
is equipped with a panel body. The body is equipped on each 
side with a Flexlume milk-white raised glass letter inter- 
changeable panel illuminated from within, the power being 
generated by a 2,000-watt generator, which also furnishes 
the juice for a loud speaker. A new “moving message’”’ type 
of sign is mounted on top of the truck and the message belt, 
which can be changed at will, flashes neon-lighted advertising 
over the countryside. The “moving message” sign is a new 
patented idea of the Flexlume Corporation of Buffalo. Thé 
captain leases the rig to different organizations seeking this 
form of electrical advertising. 
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the interests of the retail sales divi- || 
Salesmen, this is your department. 


Automotive 


Daily News wants you to get something from this department that “oo | 


help you in your work on the firing line. 


{it wants you to pass on 


your own experiences, success, failures to help your brother salesmen. 


Send in your story in the form of 
let us get it ready for publication. 


a letter, or even a postal card, and | 
Your achievement or your aan | 


may help another salesman to make sales or avoid errors that cost 


you commissions. 


Dealers read this page. Give 


these problems that affect the work of your salesmen, the men on the || 


us the benefit of your reactions on 


firing line, the men who bring home the bacon or don't, 


SUCCESSFUL SALESMAN EXPLAINS 





HIS OWN 


By B.C. 


At the Goad Motor Company in San Antonio, 


Pontiac distributor, 
of the leading salesmen. 





METHODS 


RE PBER 


Texas, 
S. R. Bridgwater, is recognized as one 
This recognition has not been 


secured through one or two flashy achievements, although he 


has a record of seventeen ne 
four in one day, but in roundi 
constructive selling. 

“Sometime ago I was reading an 
article in magazine in which a 
champion hog caller was asked to 
explain how he attained the title,” 
Mr. Bridgwater says, “and he ex- 
pressed himself in a few simple, 
direct words which hit the spot. 
He said, ‘Well, I just wanted the 
hogs to feel that I had something 
they wanted, and I tried to call ac- 
cordingly.’ 

“That is one of the first princi- 


a 


ples of successful selling: To make | 


the prospect feel that have 


something he wants. 


you 


“A few months ago in one of our! 


regular sales meetings, Mr, Bender, 
Our sales manager, named two quali- 
fications which he stated were es- 
sential to consistent selling. The 
first was bulldog tenacity, and the 
Second was intestinal fortitude. 
While other qualifications may be 
needed, if a man has these two, he 


has gone a long ways in fulfilling | 


his quota. 

“I have heard a lot about educa- 
tion, and knowledge of the product 
nd of selling. Education is a great 
hing, as it comes out of the books, 
but practical experience mixed with 
$0me common sense will go a lot 
farther in closing up on the pros- 





Qur Leading Dealers and How 


They Got 


As 





ERIC CO 
President of the Bosto 


Erie Courtney, president of the Boston Hupmobile Com- 
pany, dates the beginning of his automobile c 
when the old Boston Buick Company was formed with J. H. 


Johnson as the leading spirit. 


in with him as vice-president of the newly organized com- 
The Boston Buick enjoyed many years of success in 
andling the Buick line in the New England territory. 


any. 


In 1928 the company left the 
Buick fold and took on the distribu- 
tion of Hupmobiles, renaming itself 
the Boston Hupmobile Company, 
Ine. The organization has done very 
well in selling Hups at retail and 
has built up a strong dealer group 
in its wholesale department. 

In 1930, after considering the 
move for some time, the Boston 
Hupmobile Company decided that it 
needed a new home and ihat the 
home should stand on Common- 
wealth Avenue, large enough to take 
care of both retail and wholesale 
operations, service, new car de- 
livery and used car department. 

This Hupmobile building is one of 
the handsome places along Com- 
monwealth Avenue and the Sales- 
room is especially attractive and 
convenient. It has a turn-table for 
the display of cars in the show- 
room windows. The table is built 
into the floor and all that is neces- 
ary is to push any car desired to be 
shown into place and turn on the 
current, whereupon it revelves at 
any desired speed. 

In the lat part of 1930 Mr. 


Johnson decided‘ td retire from the 





eries of brief ia i sis of outstanding motor car 
and truck 


sales in one month and 
rears of consistent, 


w car 
ng out five y 


pect. I have known some excellent 


|they studied the sales plans that 


came out until they had a canned 
line of talk that lost more business 
that it secured. 

“It is a knack to know when to 
stop talking and when to tell the} 
customer to put his name on the 
dotted line. The best month that 
I had in all my experience was when 
I sold seventcen new cars. four of 
them in one day. These four orders 
were from men whom I knew, who 
had the money and who were al- 
ready acquainted with the Pontiac. 
| It was merely a matter of getting to 
them first and asking them to buy. 
However, I have known such in- 
stances when such sales would ac- 
tually be killed because the salesman 
felt it necessary to spend half a day | 
with a prospect expounding the fine 
points of the car when the pros- 
pect had been an owner of that par- 
ticular make over several years. 
| “Before entering the automotive 
business I sold imsurance. One 
morning my sales manager and I 
called on a prospect who we felt 
'was about ready to buy. The sales | 





(Contnued on Page 4) 


That That Way 





merchants. 


URTNEY 
n Hupmobile Company 


career to 1912 


Johnson took Eric Courtney 


e 


automobile business. Eric Courtney 
at once stepped into the job of 
president and has taken over the 
entire operation of the business. 

In spite of the difficult times that 
we have been going through, Mr. 
Courtney still is able to point with 
pride to the dealer organization that 
he has built up over the years. He 
is rightfully proud of the position 
of prominence and confidence which 
his local dealers hold in their vari- 
ous communities. 

Eric Courtney can, if he chooses, ' 
lay claim to a long and honorable 
career as an optimist. He was an} 


SSS Ss 





optimist back in 1912 when he first | 
entered the automobile business. He | 
had faith in its future. He says to- 

day, as he obviously thought back in 

1912: “The motor car is the type of | 
transportation which the American | 
public absolutely cannot do with- 

out.” 

And that would be a mighty good 
motto for every automobile dealer in | 
the country to paste up over his 
desk during these lean months of 
scanty sales and tough going gener- 
ally, | 


salesmen who were ruined because | 
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stand up for Bud, however, and say 
that his number has proved its good 
luck-bringing qualities by the num- 





ber of sales that have been made 
Dea ley 7 C: es using his car as a demonstrator. 
. . . 
| 
—_—__—_—_____— someones: MERRILL, WIS. 
Dewitt E. allace, head of the = ‘Nelda 7 i. ] 
| UTICA, N.Y. P | firm of Wallace Brothers, Stude- |} The Hillside Motor Company, 
W. W. Garabrant, Franklin dis-{paker-Pierce Arrow distributors | newly organized by Otto Berndt and 


| tributor at 834 Union St., retiring 
| president of the Utica Affiliated Au- 
ae Dealers, was presented with 
a loving cup at the City Club. It} 


was poser ge 4 decided at the meet- | 


| ing that the association will not 


sponsor a show this year. 


SPOKANE, WASH. 


Hdll-Rodell Motors, Inc., has been 
| organized to handle De Soto cars 
|here by Paul Hull and Herman 
| Rodell, both with the former firm of 
| Hull-Stewart Motors, Inc., former 
| dealers. R. F. Stewart, who was in- 
terested in the former firm, 
|manger of the new firm, 


" “ ° 


Bain Motors, headed by Joe Bain, 





is sales | 


|has taken on the Inland Empire | 


'distributorship of the Continental 
line. The firm also continues to 


handle the Nash line. 
* ~ * 


Roy Hotchkiss Motor Company is 
taking over the Auburn distributor- 


| Ship here. The company is occupy- 
ing the building vacated’ by 
Thompson-Cadillac Company at 


Seserd and Madison. 





—including 


1l6-inch wheelbase 
& 

Larger, more powerful motor 
* 
Pneumatic-cushion engine 
mountings 
. 

Bohnalite pistons and counter- 
balanced, 7-bearing crankshaft, 
for longer motor life 
* 

Instead of a single muffler, two 
exhaust silencers, for added 
sileace 


BIG SIX 


}cense plates K9999. 


| 


| 
| 


/around town for several years. Some | 


i 





STANDARD EIGHT 


1 16-inch Wheelbase 116-inch Wheelbase 
*9695 to 6745 *8830 to $900 
*4-Door Scdaa *4-Deer Sedan 


Four Body Styles 


Five Body Styles 
All Prices Quoted f. 0.6. Factory —Special Equipment Extra§ 


with headquarters here and at Boise,| Henry J. Brassard, formerly oper- 








Ida., has been named a ating the Nash Motor Sales Com- 
of the wee ae of the | pany, which has been dissolved, has 
Spokane Chamber of Commerce. /heen named Ford dealer in this 


territory. 


e * 


JAMAICA, N. Y. . 
Bert Jay North, for many years | BALTIMORE, MD. 


engaged in automotive sales promo- | The appointment of the Berger 
tion and publicity, notably with!Motor Sales as new Dodge and 
White, Studebaker and De Vaux in| Plymouth dealers in Baltimore has 
New Jersey, has just been appointed | been announced by Gilbert A. Jar- 
director of publicity for R. C. Weiss-|man, president of Jarman Motors, 
mantel &: Son, Inc., Continental dis- | Dodge distributors here. Maurice 
tributors, with headquarters at 139-| Berger is president of the company 
13 Hillside Avenue. which has been in business in Balti- 
{more for over eight years. 


NEW BRUNSWICK, R. J. | 


Joseph Mount of the Ford dealer- | 
ship thinks it was worth the dollar | 
it cost him recently to acquire li- 
He traded in| 
his former number and effected the | 
exchange with the payment of the | 
required $1 transfer fee. 

Joe thinks this puts him a notch| The Motor Inn., 213-15 East Cap- 
ahead of his brother Bud, whose/itol St., has been named Auburn 
K6633 has been a familiar number | dealer for Springfield and vicinity, 
it was announced today. R. W. 
at the Ford de alership | Stubbs is president of the firm. 


DUBUQUE, fA. 


The Dubuque Motor Sales Com- 
|pany, 13 and Iowa Sts., has taken 
| over the dealership for oldsmobile. 


SPRINGFIELD, ILL. 


* 


of the p boys 


—» 









NASH 
4-DOOR 
SEDAN. 


F.0.8 FACTORY 


these Outstanding Features 


Thermostatically-coutrolled Headlight dimmer control oa 


double-action shock absorbers floorboard 


+ ° 
Non-shatterable windshield Metal spring covers 
+ + 

Bodies thoroughly insulated 


against heat, cold and noise 


X-Dual frame (strongest back- 
bone ever built for any car) 


V-type radiator, Slip-stream 
bodies and fenders, Beavertail 


back 
° 


For confidential informa- 
tion about available terri- 
tory, write the Sales Man- 
ager, The Nash Motors 


More positive and extremely 
Company, Kenosha, Wis. 


easily operated brakes 


NASH 


ADVANCED EIGHT 
128-inch Wheelbase 
$1255 to $1575 
Six Body Styles 


AMBASSADOR EICHT 
133 and 142-inch Wheelbases 
$1545 to $2055 
Niue Body Styles 

(4457) 


SPECIAL EICHT 
L2l-inch Wheelbase 
$965 to $1095 
Six Body Styles 
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The Automobile Business 
Must Go On 


S we write, business in America is marking time and 

awaiting definite announcement of the policies and con- 
ditions that are to govern commercial operations during the 
immediate future. There is no disposition to show impa- 
tience, because there is a general realization of the tremen- 
dous task that faces the national government in this crisis. 

There is a general feeling of relief that the situation has 
at last been squarely faced and that steps are being taken to 
create the machinery that will start business moving again. 
There is a feeling that, however inconvenient the present 
situation may be, it is going to create a definite bottom, 
from which we can build a revival of commercial activity. 
Business is a peculiar animal; it fears uncertainty more than 
anything else. Give it something definite, even though bad, 
and it can begin to work on the foundation of fact. But give 
it a fairly good condition, with a threat of poorer develop- 
ments to come, and it immediately sloughs off. 

Very shortly we shall have established a definite set of 
conditions. They may not be the best in the world, but they 
will be definite, and on that foundation of fact we can lay 
our plans and work for betterment of business conditions. 

In that phase of commercial activity, which will not be 
very long delayed, what we rather loosely call “the necessities 
of human life” will come first; industries producing them 
will show the first signs of development and revival. Food, 
shelter, clothing we must have. Immediately after these, and 
in many instances on an even basis with them, transportation 
will feel the quickening of demand, as a contributing factor 
to human living. Bank holidays, moratoriums, scrip money, 
none of these changes the fundamental necessity in our com- 
plex, modern life of moving persons and goods from one 
place to another. Every lift in the demand for food, cloth- 
ing, fuel and other human needs is reflected in the demand 
for transportation. Our industry goes step by step with 
those that supply the vital necessities of human existence. 

Once the banking difficulties that have been clogging our 
steps for a lengthy period are adjusted, human demand will 
begin again. In spite of the troubles that we have had so 
far, the year 1933 will probably show very definite strides 
forward. The automotive industry has every reason to 
believe that it will share promptly in any revival of business 
that may occur. 

During January, in spite of conditions that were worse 
below the surface than they were superficially, there were 
definite signs of increased buying of motor cars. Automo- 
tive Daily News has said many times that this would only 
have been caused by “necessity buying.” There was cer- 
tainly no improvement in general business to increase the 
buying of motor vehicles. The obvious cause of the condition 
was that people, depending on motor transportation for com- 
mercial efficiency and for maintaining home life, had been 
forced into the market because of failure of the units they 
had been using. 

The minute that Federal action starts the wheels of busi- 
ness and the flow of money again this demand for transpor- 
tation is going to become effective once more. It is by no 
means outside probability that automotive sales in 1933 may 
pass the levels of 1932 and prove to be the beginning of a 
new deal that will carry us back to heights of a sane, reason- 
able, normal prosperity. 

And while we are on the subject, the year 1933 should 
be one of the most prosperous and productive that the serv- 
ice division of our industry ever has enjoyed. More than 
ever our people must have the servce that will keep their 
motor transportation in effective operation until the planned 

usiness revival can be made actual. 


< Se 








PITTSBURGH DEALERS 
CONFIDENT DESPITE 
BANK MORATORIUM 


(Continued from Page 1) 


banking services, Checks will be held 
until an exchange can be made with 
scrip, or until checking account re- 
strictions are released. Dealers in 
the Pittsburgh district probably will 
have as little difficulty as in any 
section of the country because of 
the strong position of banks here. If 
state and national moratoriums had 
not been declared, the leading banks 
here probably would have been 
closed only one day and withdrawals 
would not have been limited. 

The most disastrous outcome of 
the holiday here was done to a spe- 
cial used car sales campaign inaugu- 
rated last Sunday by a score of 
dealers in conjunction with one of 
the newspapers. Large advertise- 
ments were carried in Sunday papers 
and most of the benefits were lost 
through the bank holiday declara- 
tion Sunday night. 

The fact that several manufac- 
turers canceled all newspaper ad- 
vertising last week also will be felt 
in sales, dealers stated. 


Louisville Dealers Carry 
On in Used Car Sales 


Louisville, Ky., March 8.—Although 
the banking holidays !.ave paralyzed 
the new car dealers, and materially 
reduced used car sales, more local 
concerns are advertising that they 
will accept checks against restricted 
accounts in banks, or will accept 
notes. 

The Louisville Motors Company, 
Ford dealers, in an advertisement on 
used cars today, features that checks 
or notes will be taken for down pay- 
ments. 


Another company advertised that | 


it would accept checks on restricted 
accounts on two or the largest na- 
tional banks, for a limited time only, 
in connection with sales of fifty 
late model cars. 


Other similar advertisements were | 


run by various used car dealers. 

Another which last weex adver- 
tised that it would take checks, 
changed its advertising to read, “We 
handle cur own paper. Make your 
own ters. No rea~-nable offers re- 
fused.” 


PRODUCTION PAUSES 
TILL SITUATION CLEARS 


(Continued from Page 1) 


production of the new model, an- 
nounced today in another column. 
Undoubtedly enough of these stand- 
ard models will be turned out tc 
have a supply ready for sampling 
dealers as soon as the banking sit- 
uation permits business to proceed 
again. 


NASH CONTINUES BUILDING 

Kenosha, Wis., March 8. — C. H. 
Bliss, vice-president in charge of 
sales for Nash Motors, today an- 
nounced that his organization is 
continuing to manufacture cars to 
meet demand as has been its policy 
during the past several months. He 
added that the bank holiday had 
not as yet interfered with manu- 
facturing operations. Shipments to 
dealers are being held up until word 
is received that bank funds have 
been released for business opera- 
tions. 


0 EVENT 
i csiteesaaaeettaitaliaddaemmaiamaniieaamemennaaamaaniaiaians 
MARCH 
6-11—Manchester, N. H. Automobile show. 
10-19—Geneva, Switzerland, Internationa! 
Automobile Show. 
20—Washington, D. C. American Chem- 

ical Society meeting. 

20-25—Union City, N. J. North Hudson 
Automobile Show, Columbia Park. 

27-April 1—Minneapolis. Automobile Trade 
Association, Northwest Automobile 
Show, Auditorium. 

27-April 1—New London, Conn. 
bile show, State Armory. 





APRIL 
Italy. International Auto- 
mobile and Nautical Show. 
21-21—Cleveland, 0. Nationa) Petroleum 
Association, meeting. 
MAY 
2- 5—Washington, D. C. United States 
Chamber of Commerce, meeting. 
17-18—Tulsa, Okla. 
Institute, mid-year meeting, Mayo 


Hotel. 
JUNE 
16-17—Louisville, By. 
bile Association, convention. 
18-July 3—Bordeaux, France. Seventh Au- 
amane, Nautical and Aeronautical 
ow. 


12-27—Milan, 


American Automo- 
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American Petroleum 
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Cadillac passenger and eommercial cars are included in the above figure. 





SUCCESSFUL SALESMAN EXPLAINS 
HIS OWN METHODS 


(Continued from Page 3) 


manager started in explaining the 
policies, but before he was halfway 
through the prospect spoke up and 
said, ‘I believe you have just what 
I want, and I shall be glad to take 
out one of your policies.’ 

“My sales manager closed the sale 
promptly and we left at once. It 
was time to stop. The selling was 
over; it was time to take the order 
and get out. Yet there are numer- 
ous instances where salesmen have 
kept on and on until all the good 
they did was undone and all thought 
of buying lost. The prospect must 
be weighed to determine his reac- 
tions to the sales points. The sales- 
man must follow these reactions 
closely and be quick to take advan- 
tage of a desire on the part of the 
prospect to have a demonstration or 
to buy. 

“Another thing that is needed in 
selling is emphasis. This requires 
confidence and knowledge of prod- 
uct. A rather humorous incident 
occurred about a year ago when I 
was canvassing a man for a new car. 
I had him sold on the car and the 
matter had simmered down to how 
much should be allowed on his old 
car. We had installed a plan in our 
sales department wherein no ap- 
praisals were to be made except 
through the shop. The car was 
brought in and an appraisal of $225 


they’ll come down as sure as any- 
thing, and you'll probably only get 
$150.’ It went over so effectively 
that the manager who made the 
appraisal was worried for fear he 
really had bid too high, and the 
prospect was only too glad to sign 
up at that figure. 

“I mention this incident to show 
that at all times the salesman 
should have control of the sale. 
There is too much of a tendency 
to sell cars on appraisals, or to let 
the customer sell the house rather 
than the house sell the customer. 
Last week I had a prospect who was 
interested in a new Pontiac. I had 
him about sold on the car, but he 
had been offered quite a little more 
for his old car by another dealer. 

“I told him I could not offer him 
a cent more, and showed him in the 
Blue Book how my figure was fair 
according to national figures. ‘See 
here,’ I said, ‘you want this Pontiac. 
You’re sold on the car, and you'll 
never be satisfied if you buy another 
car, I can't offer you any more as 
a trade-in on your old car, but I'll 
tell you what I will do. I have a 
man in mind who is interested in 
such a car as you now have, I'll 
see him and see what he will offer. 
If we can make a sale, you may get 
a little more this way, and you'll 
have the pleasure of owning a 
Pontiac.’ 


was made. This figure was a little 

less than I had expected, and it was “I saw this man, and he offered 
quite a little less than what the|$175. The prospect held out for 
prospect had expected. $225. I finally got them together 


and asked each to sacrifice $25 so 
we could close up the deal. The 
prospect offered to do so if I would 
throw in the cost of the new license 
plates. 


“To save the day, I jumped up 
and said, ‘My goodness, Mr. C——, 
they’ll never be able to sell the car 
at that figure. You better take it 
while you can, if you don't 


G. M. February Retail Sales 
Off Less Than 10 Per Cent. 


(Continved from Page 1) 


year, the figures for February this, totaled 59,614 units, as compared 
year being 50,212 units, as compared | with 62,850 in February last year 
with 52,539 last year and 72,274 in| and 82,117 units in January this 


January this year. year. ; 
Sales to dealers The following tabulation gives the 


for 








in the United 











States and Canada and incuding| month by month sales of the com- 
overseas shipment in February / bined General Motors units: 
SALES TO CONSUMERS IN UNITED STATES 
1933 1932 1931 1930 1929 

OEE Ee 50,653 47,942 61,566 714,167 73,989 
OURS nc ic ctnencee 42,280 46,855 68,976 $8,742 110,148 
MD ki dcwarensbocka 48,717 101,339 123,781 166,942 
St <5 cs seneaaeaneus 81,573 135,663 142,004 173,201 
GFP errr cre. 63,500 122,717 131,817 169,034 
Dc cia dansaneeeeea 56,987 103,303 97,318 154,437 
Me ha ee waa 32.849 85,054 80,147 147,079 
A 5 kcheansbeuee 37 230 69,876 86,426 151,722 
BertemMber ...cccccces 34,694 51,740 75,805 124,723 
ER ee a aia alae 26,941 49,042 57,757 114,408 
TIOUOUNEE «ca csscences 12,780 34,673 41,757 68,893 
POOGMIOE. «ccc cs ccenne 19,992 53,588 57,989 44,216 

NR ee Re aaa 510,060 937,537 1,057,710 1,498,792 

SALES TO DEALERS IN UNITED STATES 
1933 1932 1931 1930 1929 

EN, og ks a cawas 72,274 65,382 76,68: 94,458 95,441 
TD, en osc cweeane 50,212 52,539 80,373 110,904 141,222 
Ss a cds din 6 akan ae 48,383 98,943 118,081 176,510 
CE <ccccensanaekana 69,029 132,629 132,365 176,634 
RS ie ons heen a 60,270 136,778 136,169 175,873 
As cccaesh oeeee anne 46,148 100,270 87,595 163,704 
PN ois as band woe ee 31,096 78,723 70,716 157,111 
ON ee aaa 24,151 62,667 76,140 147,351 
MOMEOMNO? .osccacenes 23,545 47,895 69,901 127,220 
CR pwcceoasansaed 5,810 21,305 22,924 98,559 
POE cs pascwenees 2,405 23,716 48,155 39,745 
EE sc cices cenene 44,101 68,650 68,252 36,482 

cs cae nee 472,859 928,630 1,035,660 1,535,852 


fOTAL SALES TO DEALERS IN U. S. AND CANADA, PLUS OVER- 
SEAS SHIPMENTS 


1933 1932 1931 1930 1929 

January ............. 82,117 74,710 89,349 106,509 127,580 
February ............. 59,614 62,850 96,003 126,196 175,148 
rs a 59,696 119,195 135,930 220,391 
al 18,359 154,252 150,661 227,718 
a 66.739 153,730 147,483 220,277 
I hs eh ea * 52,561 111,668 97,440 200,754 
eo oe 36,872 87,449 79,976 189,428 
TN i i ie al 30,419 70,078 85,610 168,185 
September .........++ 30,117 58,122 78,792 146,483 
NE 5. cc sauceas 10,924 25,975 28,253 122,164 
| November .......++++- 5,781 29,359 57,257 60,977 
Tecemher ....scsesses 53,942 79,529 80,008 40,222 
at ie okie 562,970 1,074,709 1,174,115 1,899,267 


Unit sales of Chevrolet, Pontiac, Oldsmobile, Buick, La Salle and 
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EFFECT OF STREAMLINING 
ON COMFORT 


By LOWELL H. BROWN 
President Jaray Streamline Corporation of America 


(This is the third of a series of articles on streamlining 
by the present author. “How Streamlining Reduces Power 
Consumption” and “Maximum Speed as Affected by Stream- 
lining,” the two previous articles, appeared in Automotive 
Daily News on December 15 and January 17 and 18, respec- 
tively. In forthcoming issues, articles entitled “Appearance 
as Affected by Streamlining” and “Streamlining as Applied 





to Buses, Trucks and Rail Cars,” are in preparation. ) 


In discussing the effect of stream- ¢ 
lining on comfort, it is well first 
to have a clear conception of what 
is meant by the term “streamlin- 
ing” and also what is meant by the 
word “comfort.” Each of these terms 
is somewhat abused in the parlance 
of the automotive industry, the word 
“streamlining” being applied to 
many forms which are far from 
being streamlined, and the word 


“comfort” also, often being used 
somewhat loosely. 
By streamlining is meant the 





4 


FRONT ENGINE SEDAN 





Fig. 2 


FRONT FNGINE COUPE 





Fig. S 


REAR- ENGINE SCOAN 


building of the car in such shape or 
form that its shell will offer to the 
air through which it travels the min- 
imum resistance compatible with 
certain factors which limit it 
from taking a form which is a per- 
fectly streamlined body. The chief 
of these factors is the proximity of 
the entire body to the ground. Oth- 
ers are the wheels and axles, the 
necessity for unobstructed vision, 
the cooling of the engine, headroom 
for passengers, concessions to con- 
vention or style, and the like. 

The term “comfort” is here used 
in a general sense and includes all 
items affecting the degree of free- 
dom from annoyance which an 
operator or passenger will experience 
in the operation of the car. 

Paul Jaray, in Friedrichshafen, 
Germany, about twelve years ago, 
conducted both wind tunnel and 
full-scale tests to confirm his con- 
ception «f the ideal aerodynamics 
for a motor car. These tests proved 
that the proper shape of the shell 
of the car, if efficient streamlining 
was to be accomplished, is such that 
its vertical longitudinal section is 
substantially the vertical longitudi- 
nal section of the upper half of a 
streamlined body. He also found 





that, provided the shell was shaped 
so that it maintained this general 


form, a_ similarly shaped _ su- 
per structure or hood could be 
shells in the horizontal planes, if 


properly merged with tapering in the 
vertical planes, permitted great lati- 
tude in design and accomplished 
high aerodynamic efficiency. Jaray 
found that all excrescences and 
sharp curves or angles should be 
avoided so far as is practical. 

To obtain the greatest degree of 


Fig. 4 
TRANSITIONAL DESIGN 
FRONT ENGINE SEQAN 
1 and 2° Cor 
n reteining hgh and narrow radator instead of using 
and broad radiator with shell or sheld which would conform 
exactly te streamime shape 3+ Mechancal hmutation of 
wong ftrasgnt instead of curved gers whith, So far. 
ret aralable commercially in neon snatteraple form 
4+ Concession to style of An 
S+ Mechanucl imitation te provde + 


MITATIONS; omwent on 


cession ty style or 





Convent ng fiat root 


rad room 





« 
Fi ow 
TRANSITIONAL O€ SIGN 
FRONT ENGINE COUPE 
LIMPUTATIONS: Same as in F q4 





TRANS! TIONAL DESIGN 
REAR ENGINE SEDAN 
LEUTATIONS 1 Mechanical bentation due Te 
using strenght gies 2- Mechanical lenrtat or 
fe head room pronsion 
air penetrability of the car, the air 
should be opened up by the forward 
portion of the car in such manner 
that the opening takes places in 
about one-half the length of time 
that the closing takes place at the 
rear. The shape of the vertical 
longitudinal section of the shell of 
the car has more effect in accom- 
plishing this than the shape of other 
sections. 

Outlines of the vertical longitud- 
inal sections of some car _ shells 
which are approximately correct 
from the aerodynamic standpoint, 
basec on streamline forms indicated 
by the dotted lines, are shown in 
Figs. 1, 2 and 3. In these illustra- 
tions and in Figs. 4, 5 and 6 no at- 
tempt is made to give complete 
drawings of the vertical longitudinal 
sections. These might also be shown 
in plan as well as in side and end 
elevations, or they might be shown 
as the vertical longitudinal sections 
of the car as drawn in the Jaray 
United States patent No. 1,631,269. 

Public acceptance of streamlining 
has already been proved. We are 
now in a transitional period of car 
design, in which the shapes of car 


we 





shells will more and more approach | of $250,000 from the company’s fixed 


(Continued on Page 8) 








Marmon-Herring ton Truck-Trailer 





Indianapolis, March 8.—The Mar- 
mon-Herrington Company, Inc., has 
received a large additional order 
from the Iraq Petroleum Company 
for giant fifty-ton pipe-carrying 
units. Each unit will consist of a 
Marmon-Herrington six-wheel-drive 
truek-tractor with semi-trailer and 
trailer. 

This equipment, on which work 
will be started immediately, will be 
used for the construction of the 
1,200-mile pipe line from the oil 
fields in Iraq across the Syrian 
desert to the Mediterranean Sea. 
The order came, it is stated, as a 
result of the unusually successful 
operation of pipe-carrying equip- 
ment built by Marmon-Herrington 
for the petroleum company last 
summer and in use for several 
months transporting forty-ton loads | 
of steel pipe across little traveled | 
desert count 

Formal announcement of this ad- | 





ditional export business was made} 


by A. W. Herrington, president of 


SONIC DAMPER 
FOR GEARSETS 


Toledo, March 8.—A sonic damper 
to lessen noise In automobile gear- 
sets has been invented by Harold D. 
Mori, a local consulting sound engi- 
neer, and is to be used on new bus | 
and truck gearsets now under devel- 
opment by the Spicer Manufacturing 
Company at Toledo. This damper 
is designed so as to absorb without 
vibration and to reduce the result- 
ant noise to less than 1 per cent. of 
that of the conventional undampered 
gearset, 


TEXACO COUPON BOOKS 
SERVICE ASSURANCE 


New York. March 8.— Relief for 
motorists whose driving may have 
been curtailed by the banking holi- 
day was announced today by Stu 
Hawley, director of Texaco national 
road reports, 

Books of cupons exchangable for 
products and service at any of the 
Texas Company’s Service stations 
throughout the country, Mr. Hawley 
said, may be purchased through 
mediums of exchange generally ac- 
cepted by Texaco agents through 
their stations, district managers and 
the New York office of the company. 

They are redeemable for service 
throughout the country, which fea- 
ture Mr. Hawley declared gives them 
added value in that they obviate 
any possible difficulty arising out of 
scrip issued by various communities. 
Gas and oi] books purchased any- 
where with accepted mediums of ex- 
change are redeemable at par 
wherever the motorist desires. 


| 

LOGAN GEAR PLANNING | 
CAPITALIZATION CHANGE | 
Toledo, O., March 8.—A change in | 








the capital structure of the Logan 
Gear Co. will be presented for a vote 
at the annual meeting of the stock- 
holders on March 14. A reduction 
of the capital from $° 100,000 to 
$665,000 is proposed. Accompanying 
this reduction of capital, according 
to the plan as sent to the stock- 
holders, there would be a charge-off 


assets in conformance with present- 
day values. 








~ 


the local concern, who only recently 
returned from an extended trip in 
the Near Eastern territory, during 
which he personally inspected the 
entire pipe-line system and exam- 
ined the unusual conditions under 
which his equipment is operating. 
The equipment just ordered will 
be similar in design to the original 
equipment xcept that improve- 
ments will increase the pipe carry- 
ing capacity of each unit by approxi- 
mately 25 per cent. The new units 
will consist of six-wheel-drive, | 
heavy duty truck-tractors equipped 
with semi-trailers and trailers, Each 
will have a capacity for hauling 
upwards of fifty tons of ten and 
twelve inch steel pipe at a top speed 
of approximately 30 miles an hour. 
The units will weigh some 20 tons 
each and will have 30 wheels. They 
will be 100 feet long, have twelve 
speeds forward and four reverse, 
and will be equipped with Westing- 
house air brakes. Many details of 
design are exclusively Marmon-Her- 
rington, including the front axle 


PLANS EIGHTH BRAKE 
CLINIC OF SERIES 


| 
| 


New York, March 8.—The eighth 
in a series of brake clinics will be | 
held at the Long Island City branch 
of Smith & Gregory of New York, 
Inc., on Wednesday evening, March 
15, at 7.30 P. M. William Nenfeldt, 
chief enginecr of the World Bestos 
Corporation, manufacturer of Gra- | 
fild Brake Lining, whose research 
discovered balanced 
structure in brake lining, will ex- 
plain the scientific basic principles 
of friction as applied to the action 
which takes place between the lin- 
ing and the drum. 

Smith & Gregory, Inc., expects this | 
to be one of the most instructive 
meetings ever conducted and should 
be of unusual importance to all in- 
terested in efficient braking. This 
discussion will be followed with a 


Crystalline | - 













| MARMON-HERRINGTON pipe-hauling equipment crossing a “wadi,” or dry stream, at El Beida, Syria, 
loaded with forty tons of steel pipe. 


and drive assembly and the steer- 
ing arrangement. Each unit will 
carry 150 gallons of gasoline. 

Mr. Herrington said that produc- 
tion of the new units will go for- 
ward as rapidly as possible, with 
present indications pointing to a 
completion of the entire order in 
ainety days. 

During the month of December, 
similar equipment formerly fur- 
nished is reported to have covered 
approximately 5,000 miles. Its lar- 
|gest single load was 42 tons. It 


| hauled 79,490 “ton-miles” during the 


month. An average speeed of 20 
miles an hour was r aintained with 
no roads, 

The original Marmon-Herrington 
equipment now is operating from a 
headquarters point at Homs, Syria, 
270 miles eastward into the Syrian 
desert. There are few roads—none 
at all in most places. The terrain 
is rough and almost impassable in 
a small truck or an automobile. The 


| temperature aften mounts to 135 de- 


grees in the summer. 





PROTECTOR BAR 





designed to 


A new protector bar, 
prevent interlocking of bumpers of 
unequal height and to avoid con- 


sequent damage to fenders, radia- 
tors, headlights, tail lamps, tire 
carriers and the like, is being mar- 
keted by the Maremont Manufac- 
turing Company, Chicago. Units for 


| Single-bar bumpers and for the dou- 





model and lecture on the Tru-Stop 
Brake by engineers of the Ameri- 
can Cable Company, Inc. 


i steel 


ble-bar bumpers are available. 
These bars are made from spring 
and are chromium- -plated. 





Light Trailer Bodies 


For Milk 


Delivery 
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Weight and length limitations on | 
trucks and trailers in some states 
are being met by the use of lighter 
weight materials and advanced con- 
struction methods designed to pro- 
vide greater strength and durabil- 
ity. 

This semi-trailer and trailer, man- 
ufactured by the Fruehauf Trailer 
Company, Detroit, for use in Chi- 
cago, enables the owner to meet all 
requirements and at the same time 
to haul a profitable payload. 


The sides and roof of the bodies 
shown are made of plym>tal, and 
there is an aluminum top floor. 


Body interiors are also lined with 
plymetal. Both bodies are refriger- 
ator types, and three inches of in- 
sulation is used in the top and two 
inches in the sides and floor. Pneu- 
matic tires are used all around, and 
eight of the ten wheels have dual 
tires. Each trailer bas a capacity 
of 306 quart cases of milk. They will 
be used for deliveries to retailers. 
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: CUMULATIVE NEW PASSENGER CAR 


Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, Ill, and New Jersey, 


in the New York state total. Some of these data have been published previously, but is given here complete for the convenience of our subscribers, 


In this table, 40 states and the District of Columbia. Returns for today: Colorado, 
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L 
2 = 
States 5s 2 3 3 2 2 : 
B/*] ¢ |e] a@] & 4 
5 4 4 6 5 4 z = 
Aisbama | 3! 14 68| 93] 140) 1| 141| 21| ] 287| | 4) 30 342 | 8 | 8 
ine |  F . o_o 43 43 | 13) 75| 1 Be ee en ea ne 
Colorado aC 210, 294 | 209) 5| 214] 46 | 3| 403| 2| 10) Ce ) 4| 32 
Connecticut ‘| _—_‘13 21 39; (163) 236 | 91| 4) 95 | 60| 6353 2i i a at a ee 
Deiaware | 2 1 21) 33| 44, | 44] 17 i 100; ] 4) ll Ue 
Florida | 16) 7 37| 239 299| 380) 2i 382 | 59| 3| 536| 5| 6| 46 655, +o #2| 26 
Georgia =| .©=)6S) . SCS il) 99) 120 | 96) | 96 | 24] 1| 299) 5| a. se le 
Idaho | ] i as cel en A il cele gh adc edi cS I | 3 
Illinois | 113} 171 237 954! 1475| 1165) 35) 1200 | 321| 33} _:1601| 25| 155| 379) 2914 | 70) 12 82 
Indiana | 24 99, 110 497 730| ‘527 1| 528 | 80) 5} __—987 6| 58) 111) 1217 | 68 —ié«‘i‘,Sti ‘( st‘Cé‘ST; 
Kansas | 7 «5 “19 107 133 | 14, 185 | __ 34] | __—-232/ l 6| 33 305] et eee 
Kentucky | 31| 33 84 277) 425 | 233| l 233 | 40| 1; 600) 2 9 44) 696 | ..UUM 
Maine > dies ‘1 4 16 56: 77] 61| | 61] 24 | __ 112 2) 5| 30} 173 | |. 
Maryland a 24 33 187, —=—«268| «i183 5) 188 | 49) 2; «603 3| 12' 74) 743|..+«2962~C*é‘<CS*S)*~<‘ SS 
Massachusetts | 3938992) ~~ 399 569] 346) 8| 354 | 183) 8 «B11 14) 52) 238) 1476 | 64) il 75 
Michigan <a 50; «68, 245 «16 T79| 781) 7| 788 | 223) 17) 1801/18 109, —««425,—=S'*=i“‘<“‘«XS]|)CYSC~*é‘“‘é‘i]:CO”*~*~*~*«aS 
Mionesota ar aii 21) 7 40,170 238 | 180) 8) 188] 73 5] 586| 2) 16) 81) 763 | a... UU 
Mississippi ct oe 3} oo 2 10 18 | 72 a 12| 1 | __230) | 3) 18) 264 | | | 
Missouri S| 217 21 45, —«i188) 271 | 321| 5) 326] ———«Gi1| 1| 444) 2| 10) 70) 588 | 15) 1| 16 
Nebraska | 9 1 29 117) 156] 187 l 187 | 29| 1 310 3| 15] 54) 412 | 5] ae 
Nevada a 2) 10 12] 43 43| 8] 1) 37] | 2| 6 54] 
New Hampshire | | 3} 1 6 28 38] 33) | 33 | I | 62; 1| 2 11 83 | 1 | 1 
New Jersey _ De 101 408 611] «296, 7 303 | 183) 22) ~—«1214! 27 52. 294, 1792] —S—«S|s=SCt~ti(is«sYI | 64 
New Mexico | 3i 10 34 Ct—<“‘ TYCO | 70| 10 | «107 2) l ee. Ue ee 
New York “| 202; ~—=«197, ~=S593| 2038) = 30801117) = 45 1162 | 763| 863708, S70) ~—Ss 131) S607, S865] ~—Ss193| 85] 8B 
North Carolina | 25 12, «SO 175) 262] ——-300/ E 303 | 38; 3] «669 2| 14 71| 797, —S—«*OS z; °° °»«&«s 
North Dakota se 4 7 22, “35, ~—=sa3?7 | 37] 7 ; 65) ] = ae ee ee eee 
Ohio | 7 155) 211; —781 1222| _754| 10) 764 | 169, 20/1654] 19) 65,308) ——i2238y CMS 18| 133 
Oklahoma] 1 13 99 197 321] 224 1j 225 | 61 5) 797), | 10 68) 941 | 12 1 13 
Oregon——‘<idLC(‘SCCS li 19 51 85, +74) | 74| 9} ] 150) ] 3) 10| 172 | 6 ] 6 
Pennsylvania | 8 Ba 81 259 767 1194, «594 8} 602 | 280) 20; -—«1'763) 21) 57] 281) 2422 | 102; +);  &«21i7 
South Carolina | 8 3 16 83 110] 1495 ——SC*~C~C~«SY 149 | 20] l 260) l 3) 14 297 | i ~=S—t*=“‘( Y™#!|}v}6€}6Uf 
South Dakota =| 2 10) 58 af _—=dB l 56 | 5] 111| l ee ee. Oe. ee 
Tennessee | 19) 10 45 191 265 | 230) 3 233 | 21| 2| 579) + #3 15) 35) 655 | 25) 1 26 
Texas sd 81| 23) 130 466 700 | 821 9) 830 | 191 10} —-2467/ 8| 37] 192) —~-2905| a7, —~SOt*«CS 50 
Utah | l 10 38 55 | 42, 1 43 | 9| rT 79) 1| l 4, 94| 14| il 14 
Virginia | _14) 24 61, ~—~«+164 263 | 245) 4 249 | 40) 2) 464| 1] 7 61| 575 | 39) 1 40 
West Virginia | —_—*10 10) 62, 157 239 __—‘156 1| 157 | 17] 1] 253| za) Ssi“‘(‘iaSSCSC«S]CiéilT:C:‘“‘C(#D;:CO™O*#*C*;*;C;*‘«G 
Wisconsin — | 7 16 64 143 230] «154 1| 155 | 69| 3 419| 5] 21| 77 594 | 54) 15| 69 





5 
Wyoming ; 4 7 ~—SCt‘i‘CSS; 23) 35[ 26) 1 27| 15| 69| ] 3| 9 96 | 8) 2 10 
SS eh lhULrl OCU . ao - ns @ 1 js 









Dist. of Columbia 
Line Totals 
_ Group Totals | l 15226 | | | 10983 | l | | | l 34605 | | | 1498 
25 10 19 46 100 | 122 122] 41 2 327 10 33} 413 | 16 2 18 
2| 4 12| 15, 33] 24; 2 26 | 21) l 83 lj q sf My 3 2 
44 18 68 145 278 | 490) 490 | 139] 5 676, 4| 33, 2~—O74 931] 28| 19) 47 














Alabama, 1932 
Arizona, na, 1932 
Colorado, a 
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_t a SS Ty eH ea 
Connecticut, 1932] 14 14 43 69 140} 92) 2 94] 127] 23| 335) 7 37] 79| 608 | 32/ 5) 37 
Delaware. a ee 1) 5) 12) 27| 33) 2) 35] 21) 4) 101| 3) 1] 24) 164 | 4| l 4 
Florida, 1932 || 34 7 25 137] 203 | 301 5| 306[- «90 4) 800) 4 9) 69. 976 | 41) 14) 55 
Georgia, 1932 | 25) 9 57 74)S—«dH 35D 5 357, «105 lj 797 4 39) 78| 1034 | 16) 15| 31 
Idaho, 1932 | 3] 3 13 7 26 | 55) | 55] 11| | 87 r 1 8) 107] 2) 1 3 
IMlinois, 1932 | 104; 120 172 323| 719} 253) 18) 271 | 378 51; 2037 34) 206) 257 2963 | 84) 44) 128 
Indiana, 1932 | 38| 51 80 238) 407 | 545) 3| £48 | 184| 8} 1225) | 99| 148) 1664 | 74) 38) 112 
Kansas, 1932. ‘| 7| 12, 34 61 114 266; 1| 267 | 66| 5| 423) 1| 19} 44) 558 | 22| 11| 33 
Kentucky, 1982 | 36; 22| 41) 83 182 | 172| 3| 175} 32 | 3] 440] 18| 35) 528 | 27] 11/ 38 
Maine,1932. ~~‘ 7 2 12 2a—C—~C“C‘< XTHSY”*C“‘<‘iT:;CédSC<i;‘(‘(‘(‘(‘(aKz”S:*”*~<S;CT:!™€CC:~«éa!)!™CUmdLl!™C!)hlUl”6~6~CUY6Cté‘(cy’:;!”!;!;*~*~;7«R 
Maryland, 1932 _ | 13) 3,36 35 87| (188) | 188, «| 5| «646 2) 14 98 830] +28) +~+~«215)~St*=ié‘;*‘«D 
Massachusetts, ’32| —_37/ 12 87 144 280[ 442) 7 449) ——S—« 98 | 22; —«1036| 30) 117} 209) 1712] «144 53) 197 
Michigan, 1932 | _36| 40 118) 122)” 316| SG] ~ 599 | 254) 34) «1492 10| 261) 300 2351 | 304) 116) ~ 420 
Minnesota, 1932 | 22) 13 26, 62, 123| 204 204 | 87| 3 595) 3 34) 47] 769 | 10| 9) a 
Mississippi, 1932 | 1) 3 5 16 25 | 81 2| 83 | 3] |___ 280) | 3} 4| 295 | | | 
Missouri, 1932 | 18| 21,4] = ss SC~=“<;‘“‘iGYSCO*«‘iKSYUCOC*‘CN™CS 249, + #466, +~ + #«3$15, 738) &#«+8) 30) 59) 916] 16) 6| 22 
Nebraska, 1932 | 13; 8 27) 50 98 | 299) 2} 301] 44| 1| 541| | 23) 39) 648 | 9| 3| 12 
Nevada, 1932 {3} | 4 4 11| 15 ! 15| 14| 1| 35| ] ] 2| 52] 1) 1| 2 
N. Hampshire, 732 | 4) 4 6 13 27 | 51) oi 51 | a CSCS 1] 15) 16| 130 | 12) 3| 15 
New Jersey, 1932 | 92 38) 88) 197| 415] 511) 14) 525 | 486) 57| 1616, 34 154) 188; 2535 | 106; 33| 139 
New Mexico, '32 | 5| | 9 12 26, «6:1 as 61] 35) l 97) ] 3| 5| iif 1| 2 
New York, 1932 | 190 134! 309 705 1338 | 975 48) 1023] —«a1:309) 108} —-3692|—StCt«C«é«*'D 263] 413) 5847]  —-269) 89) 358 
No. Carolina, 1932 | 17] 7 56| 69 149 | 277| | 277} 34| 3| 582| 3; ~—=«*2 48) 686 | 33| 17/ 50 
North Dakota, ’32 | 4 1 12) ij 28; —=C*3 | 53 | a 5 144 | rT ij 2 
Ohio, 1933 | _ 6ij 84 138) 244,527] 126, «10ST C 213{ 22 | 2587, 15) 139) 322) 2298 | 172) 50) 222 
Oklahoma, | 1932 2 | 27| 2 61) 57 My: ~~ 1 _____ 23] o~=C«~*SiS [| 73o)—t—“(i‘iaS 20) 57| 918 | 11) 4| 15 
Oregon, 1932 | 11) 9) 13) 34) 67| —«:108 2 110j,-—S—«35] 2; «234 2| 14) 27] 314] 9| 5| 14 
Peansylvania, '32 | a 80) 176, 410) 829] 1057) 10) 1067 | 514| 54] 2239) 45) 133} 242; 3227 | 128| 58| 186 
So. Carolina, 1932 | 6 13) 26) 53122) | i3; oa °&2,x| sy.60|)|(U 6| 24) 424] 7 5} 12 
So. Dakota, 1932 | Bi 8 13) 35| 56 Ij 57] 17 | 128 | ij i 172 | 3] rT 4 
Tennessee, 1932 | 20 12) 43| 85) 160 | 154) | iss) 4] 3] 547] 2| 12] 29 633 | 16 6| 22 
Texas, 1932. | HM 35) 127| 140 373 | 851] 7 858 | 275| 18; 2021) 7, +36 141| 2498 | 35| 20) 55 
Utah, 1932 | ij 3| 5| 9] 79) | 79 | 17} 100} | 4) 8) 129] 7| 2) 9 
Virginia, 1932 | 36| 71 138} 289 | 653) 1| 654 | 110) 8} 1021) 5| 26) 96| 1266 | 31) 25| 56 
West Virginia, ’32 | i 7 37] 48; 110} 135, 1 136 | 35| 1| 273 3] 8 40) 360 | 12; 7 19 
Wisconsin, 1932 | 31 41) 104, —~<C*«‘H]”t*«iS,CSs*~=“‘COC#SSWCO#~#~#~#~#~«S@G#A+Y 134| 10 909) 6| 67} 96) 1222| 60] 25) 85 
Wyoming, 1932 | 3 Py 4) 23) 35 | 66, ] 66 | 15] i] 87] 1| 4| 3) 116] 6| 6 
Dist. of Col., 1932 l 159) 3] 162 2) 50 ] 640 37 

























891; 2191; 4144| 11542 200 
Group Totals, ’32| | | | | 8520 | | | 11742 | | | | | fenwtet. 41546 | { Wee 2561 
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REGISTRATION STATISTICS, JANUARY, 1933 


which are furnished by the New Jersey Moter List Company, New Car Division, Trenton, N. J. Metropolitan district figures, compiled by Sherlock-& Arneld, New York city, are included 


Readers desiring county, city or town lists, or lists of owners in any given section may obtain these by addressing any ef these three companies. 


Kentucky, Tennessee, Wyoming 
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Line Totals, ’32 
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Group Totals, ’32| 
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| | 


2985 | l 


| 


1941 | | 


| | 


Alabama | | 2| 5| 7{ 8 1) 9| | 13 Nl | | 5| l 2! 3| 2| | 625 
Arizona | ] 4| 2| 6| 4| ] 4| 1| | | | ] ! ! 2 ] ] | 183 
Colorado | 3] 15] 27| 45] 15} 3] 18| 14] j j } 11| 4| } 17} 9} 5] 2) ~+«+1:,175 
Connecticut | 5| 10} 15| 30| 9) | 9| ° 2} | | } 11) 4| 1| 7| 6} | 2| 923 
Delaware | | 3| 1| 4| 2| ] 2] ] fl l fae 2 7 l | 241 
Florida, | | 7 7 14| 9} 2) 11] 1| 136} | 4] 9} 3) | 4) 6! 2) 3] siéd;«CSSS 
Georgia | } 10} 14/ 24 | 5) 1) 6| 2| 10| | 1| 6} 3) 1| 2) 3} | +632 
Idaho I 4| 4{ 1 1} i| 1 =a ] ij | | 141 
IHineis | 9} 84) 124] 217 | 81 9| 90,46 j | 10,54] CS 3) 75} 55] 19} 10| 5,909 
Indiana | 1| 83 65] 149 | 29) 1| 30, ~«& 1i| i l 17| 10| 2) 13] 8) 2| 4] 2,812 
Kansas | 1| 7 10} 18] 3] 1 4| | 1| | 6| 3 3) 3| 1| 1] 682 
Kentucky | 1| 42| 16; 59] 25] 2| 7 12] j 2) 3| 8) | 6| 7| i; Stia2t<(is‘«‘iSCS OT 
Maine | | 5| 2 7| | | l 3| 7| 3| aw “346 
Maryland | 4 28) 19) 51] 64) ij 65 | 2) | } an ae pear ak Pee | 1387 
Massachusetts | 14| 47| 68) 129 | 16 4| 20| 2) 6] } 9| 44) 21 l 52) #16 °° &# 9 1] 2,782 
Michigan | 4) 83/ 29) 116] 28) 1) 29] 5| | 6| 1) 56; 28) ] li; —«i126 ilj 54 | 4,632 
Minnesota | 2| 16 27| 45 | 16 | 16| 1] | | 2) 10;—s«5 5) SCO 3] 1} ~«&2:,333 
Mississippi | l 8| 1| 9| ca | | 1j 2} ] | | ] ie 368 
Missouri | 4| 13 22| 39 | 11| 2] | i 2| 8) 4) 2 10) St~*«*S 3) 3} 1,296 
Nebraska | 1 15} 10} 26 | 12} | 12| 1} 1| | | 3 1| ' 1 2 | | 807 
Nevada | 2 4| 6; isd l 1] 3] 4 ] l . Q | | 120 
New Hampshire | 2| 3| 1| 6| K | 3] 1| | | 1| 1} 1; | 1| 2) | 171 
New Jersey | 5] 52| 46) 103 | lj —Ss«&Ss| 16} qq COT Ca 3 24) 30) 11] 33 | 3,047 
New Mexico | | 4| 2} 6| 1} | I | | | | _| _ | i oe ol | 1] _ 256 
New York | 47) 100 284/ 431 | 230 36| 266 | 36 12/ | 55, 160| ~—«*1:10 9 167 156} 58 28 | 11,273 
North Carolina | | 19} 5 24] 4 | 4| 1| 39} ah. a” ae ] 4 3} 2| ‘T| 1,502 
North Dakota | ] 3] | 3| 2| 1| 3| | Ee | i ; ] | ij | ~ 164 
Ohio | 6| 90) 57| 153 | 102; 4| 106 | 14| 2.—~C<S~S*ti‘ OY 47; 13} 37] 32| 13} 13] ~—«4,793 
Oklahoma | | 9| 13} 22 | 6 | 6| 6| i; té‘zg .- “". l 7 “2| oe 1,547 
Oregon | | 4| 5} 9| 4| j 4| | | | | 5 2 | 3 1) 1| | 362 
Pennsylvania | 9} 51| 43| 103 | 55| 4 59 | 14| 18| ] 7| 37} 47) | 47) 40 8| 12| 4,727 
South Carolina | | 1] | i| 2| | 2 2| 44) | ] 3i 2 4 l | 625 
Seuth Dakota | | 10/ 3| 13 | 1| | a. oe te iSC*S yj ] 1| | ~ 278 
Tennessee | | 12| 14} 26] 15} 1| —16f—~—“‘i]:ti(i«é‘«‘ on. : a ii) 2} \ | 1,293 
Texas | 1| 54! 30) 85 | 12; 1| 13| gg oo | 3 7, 0l | 17 14| a] 1| 4,661 
Utah | | 1 2| 3| | | a ae ee a de } 4) 1| 1, 1] 225 
Virginia | 1| 24| 15| 40| 12 ] 12] ° 2| 4;.—~Ci«é‘*Y;*” | .. * | 3) 5 1 4| 1,209 
West Virginia | 8) 7 15] 6) 1 7] l ae | a l 2| 3) | 763 
Wisconsin | 1 13} 14| 28 | 20) l 20 | 1] she a | 17] 3] 3] | 1,134 
Wyoming | 1] 3| 6| 10} 2| l — a. a oe ; | 4] 2| i. ~ 185 

lj 4| | 3 : a 

123| 969; 1031| 
Group Totals | | l 2123 | 928 | | l l wt | 
Alabama, 1932 | | 3| 13| 16 | 23 2 25 | 4 1 3 .. 8 2 6| 1) 2] _—%32 
Arizona, 1932 | | 3} 5} 8| 3 2) 5| 4 | se ; Af 06 
Colorado, 1932 | 4| 9| 43| 56 | 87) 8| 95 | 36 1| | 2 33 10! 4,48) _ 5 6) 53] 2,095 
Connecticut, 1932 | 6| 6} 29 414 8| 2 10| 5 oc ae 5} -30)_— isi 1 30 24| | 1,041 
Delaware, 1932 | 3) 3| 2 2] | | | ! 2 2 | 3| 8 4} 255 
Florida, 1932 | 1| 3| 24) 28 | 25 2| 27) 12| i -. ae oe 9 17) 19 —Ss«C‘T 3, CG YYSs«i;S THB’ 
Georgia, 1932 | 5| 11; 60} 76, #414 °°» &2J 15 | 6 ee a ae 20 8) 44, sd lj 8fs«i 798 
Idaho, 1932 | | 1) 3] 4| 3) 4j “T| l I - it -. -f ' 6 1| ae 214 
Hlinois, 1932 | 21| 10} 252| 283] «192; SS—«21 213|—«53| 3, St~*«<‘;*‘=é«‘CNT:SCSC«iB|C—C=i‘é‘TC 22! 98; «143} 23) 58] =, 164 
Indiana, 1932 | 1| 15| 123} 139] «129 13) 142,24 { } 13; 20 22 29) 26; —i«aE CC (CYC 180 
Kansas, 1932 _ -— oo. a 31). «40)~CSC~«S 47, —~O*«CS ee eae ae 2] 1,020 
Kentucky, 1932 | 2| 2| 25| 20, 36 4 40; 6 se Le”! me” ae ‘13 5 5, fSSC«dC«T 
Maine,1932,  #=| #1. 2 ~  ~#«@413; 1, #6 °# 4J = a  - = @ 1 | 4 10,4, TBO 
Maryland, 1932 | 3| 8) 38| 49, }ti‘éCS’ 23) «8 “| | 3 ~SOi« 15) 1; 14 10| Si 292 
Massachusetts, "32/28  —~*:19) 105) 152, 29) °° °®©8| 37, ~«32| . « 39—~S*«S 4 107 43| 16, 21[_—«3,135 
Michigan, 1932 | 9| 20; 85) 114] 49) 7 56 | 17| | q | 100 49, 18) 19| 37] 2i| 20] 4,137 
Minnesota, 1932 | 1| 2| 47| 50 | 35| 6) 41, —=«SF | | | «19 10) 10| 5 a | 1,270 
Mississippi, 1932 | | 2| 15| 17} 4| 4| | a a 9 1 | 437 
Missouri, 1932 | 7 2| 29) 38 | 52 7 59| 7| “4| ~ | 6g 2 14| 8) 29| 13} 1| 4] 1,561 
Nebraska, 1932 | 1) 2 20| 23 | 34 2] 36 | 4| rid ee ! t~«é 2| 4] 
Nevada, 1932 | 5| 5] 1 l | l ‘i eee yl 3 ee se 
N. Hampshire, °32| 5| 7 12] 1 ] 1| 1 an oe a | 12 4 2 2| et 
New Jersey, 1932 | 34) 16} 186] 236 | 73] 37] 110} 31| z | 14) 55) 40) 21/ 101; _:130 17 81| 4,450 
Mew Mexico, ’32 | l 5 5] 6 1| 7| | 1] ce eee Pee — 4 yj if 
New York, 1932 | 48) 34 638| 720 | 166 84 250 | 79) 2| 27.~«2129,—~=i<‘(«t«‘ 53,44 220) 67, 118} 10,760 
No. Carolina, 1932 | 1| 4) 18} 23 | 18} :- ux = oc. | | a @ 7 1 ] 2] 1,231 
North Dakota, ’32 | | | 6| 6| 18) 3) 21 | | T | a | [a mm ae 
Ohio, 1933 | 9} 15} 97 121,137, ~—S—S—«3 160 | 53 ~ 1{ | 2;  72/ 31) 8| 60) 35! 24| 34 | 4,407 
Oklahoma, 1932 | 2) 1| 21) 24| 18) 2) 20 | a ee | 3 5| 2| 4 8| 2| 2] 1,439 
Oregon, 1932 | 1| 3| 35) 39 | 11| 7 18| - c { 1 ZC | 4 iy 3 9|__—«600 
Pennsylvania, ’32 | 19) ——«19} 189} 227 | 183} 19) 202 | 36| 5| I 41} 89 73} 48 1g) 87} iH 
Soe. Carolina, 1932 | [a 3| 4| an — a. a oe rT oe ee ee. ee 
So. Dakota, 1932 | l 5] 5| 4| | 4| 2| | | 1! 5| ] 2| es oe 
Tennessee, 1932 | 1| 9] 36| ~ 46] 15) 3] 18| 9 1| 3; 2} ] 18) 7 Oo 
Texas, 1932 | 4| 18; 115) 137 | 52 4| 56 | 10} 4 | 4). +31 25| 1 33) 12) 12| 10| 4,119 
Utah, 1932 | ] 3i 9] 12 3! 1| a | | 4 1| | 6| 3 1| SE nee 
Virginia, 1932 | 3| 2| 38] 43 | 26) 6 32 17| 11| | 1 23} 22| 5} 7 =. 7| 2,462 
West Virginia, 32 | 1| l 17 18] 30) y_\_3l{ 2| [3 8 4 ee a oI OF ee 
Wisconsin, 1932 | 3| 6| 81| 90 | 62| 7 69 | 15} { | 1| 24| 12) 3} a a | 
Wyoming, 1932 | 1 10| 11] 4| l 4| ] 1| | . } 6| 1| | a 
Dist. of Col., 1932 3 ] 25| 28 16 2) 18 13} | 6, 18} 11' 1] 15) 37) 1] 1} 1,136 
I | 528 | 
| 





8 





AUTOMOTIVE DAILY NEWS, THURSDAY, MARCH 9, 1933 





Chevrolet Adds Smaller 6 
To Sell Under Present Line 


(Continued 


portation at a somewhat lower cost 
than the Master Chevrolet. Al- 
though the new car sells for a lower 
price than the Master, it is said to 
embody an equal grade of workman- 
ship. Coachwork and trimmings 


are not cheap, though necessarily 
lacking somewhat in the refinement 
of detail in the more expensive 
model. 

Complete specifications have not 
yet been made available, but it can 
be said that most of the units are 
quite similar to the corresponding 
ones in the large chassis in general 
design and construction. Thus the 
engine is a valve-in-head type hav- 
ing a 57-lIb. crankshaft. 127-lb. com- 
pression, and other features closely 
resembling conventional Chevrolet 
practice, The engine has down- 
draft carburetion, intake Silencer, 
pump oil-circulating system, Octane 
selector and vacuum -controllec 
spark advance. 

The starting system is of the con- 
ventional type but does not include 
a Starterator. Another difference as 
compared to the Master six is that 
the gearset is not a syncromesh type 
It does include, however, helical con- 
stant-mesh and second-speed gears. 
No free wheeling unit is included. 
The clutch is a single dry-plate 
type. Axles closely resemble thos? 
in the larger chassis, but have a nar- 
rower track (tread), that in the rear 
being the old “standard” 56-inches 
and that in the front 54-inches. 

Brakes act on all four wheels and 
are of ample size. The frame is 
without X-bracing, but has front 
and rear kickups and is well rein- 
forced with five cross-members and 
with side rails of sufficient depth 
and thickness to afford proper rigid- 
ity. Wheels are wire-type and are 
available in color. The steering gear 
has a 14 to 1 ratio. Springs are con- 
ventional semi-eyyiptic type. 

Body finish is in blue or black 
Duco, and interior trim is in a neu- 
tral shade of excellent-quality fabric, 
considering the low price of the car. 
Windows are D-shaped and corners 
are Well rounded. Running boards 
are shaped to form a continuation of 
the fender line, and fenders have 
Skirts. The body has a beaver tail, 
Sloping windshield and V-shaped 
radiator grille, all of which features 
are very similar to those of the 
Master Six, and of a type involving 
a moderate degree of streamlining. 

Only three types of bodies are 
available, namely a two-door sedan, 
a rumble-seat coupe and a business 
coupe, the latter having a good-size 
package compartment in the rear. 
Announcement concerning prices 
has been held up, but is expected 
later in the week. Bodies, of course, 
are made by Fisher and involve ty- 
pical wood-frame Ssteel-covered con- 
struction. Body hardware is a Tern- 
stedt product. 

Although the new car is expected 
to appeal especially to the farmer 
market and to other users whose in- 
come has been greatly curtailed, 
some Chevrolet executives anticipate 








from Page 1) 


that the Master Six will outsell it 
perhaps four to one. In selling the 
new car a special appeal is to be 
made on the basis of economy in 
fuel, which is said to be such that 
the new standard model will travel 
about five miles farther per gallon 
than the Master. It is understood 
that this feature will be played up 
in a national economy contest to 
start about April 1. 

Plans call for a national showing 
on Saturday of this week. The new 
car is to be sold as “the world’s 
lowest price full sized six,” and, to- 
gether with the Master line, is be- 
lieved by Chevrolet executives to 
place the company in an even 
stronger position than it now enjoys 
in the low-priced field. February 
sales of the Master are reported to 
have been 32,357 cars, and the total 
sales for the first two months of 
the year about 10 per cent. above 
the corresponding period in 1£32, 

It is understood that production 
on the new car has been proceeding 
for some time and that several thou- 
sand are now ready for delivery to 
dealers at Chevrolet assembly plants 
as soon as business conditions make 
a public announcement of the new 
model expedient. There are report- 
ed to be some 2,000 cars ready for 
shipment from the Tarrytown as- 
sembly plant. 


ALLENTOWN SHOW 
OPENS MARCH 18 


(Continued from Page 1) 
tion is co-operating in this year’s ex- 
position of things new in automo- 
biles. 

Preliminary arrangements for this 
year’s show were made at a confer- 
ence held at the Lehigh Valley Mo- 
tor Club’s headquarters between John 
Rupp, president of the club and di- 
rectors of the Lehigh Auto Trades 
Association. This year will be the 
first time in the history of the show 
that it will open on any day other 
than Saturday. The opening day 
will be Tuesday and the show will 
continue for an entire week. 

Despite the depression there will 
be more automobiles on exhibition 
than ever before, the plans calling 
for at least 80 cars. By an agree- 
ment between Mr. Rupp and the 
Lehigh Auto Trades Association, all 
paid up members of the motor club 
will be admitted free to the show. 
The fact that there are 8,000 mem- 
bers of the club, automobile men 
say, will assure the success of the 
show in advance. 


ELECTRIC AUTO-LITE 
HAS $1,364,058 PROFIT 

Toledo, O., March 8.—The Electric 
Auto-Lite Company has reported a 


inet profit of $1,364,058 earned dur- 
ing 1932. 
lent of $1.21 per share on the com- 
mon stock after provision made for 


This profit is the equiva- 


preferred dividends. 


EFFECT OF STREAMLINING 
ON COMFORT 


(Continued from Page 5) 


the approximately correct shapes | 
indicated in the above figures. Dur- 
ing this transitional period certain 
concessions will. be made to conven- 
tion or style and certain mechanical 
and other limitations will be more 
prominent than later, when the 
ideals are more nearly approached. 
Perfect streamlining probably never 
will be reached in commercial form. 
There will always be mechanical or 
other limitations which will prevent 
perfection of form from the aerody- 
namic standpoint. Jaray recognized 
this fact. He calls for a shape of 
car shell which substantially resem- 
bles that of the upper half of a 
streamline body, not one which act- 
ually conforms to the shape of a 
perfectly streamlined body. As every 
aerodynamic engineer knows, stream- 
line shapes may take many forms. 
It is only the perfect streamline 








shape which is limited strictly to a 
certain form. 

The era of streamlining of motor 
cars has come. Already the Jaray 
principles are being used in cars 
offered to the public. Outlines of 
the vertical longitudinal sections of 


some car shells which represent this 
transitional era of design are shown 
in Figs. 4, 5 and 6. The concessions 
or limitations mentioned above are 


indicated by the arrows and are 
identified in the caption. It will 


be seen that these limitatiors can 
be quite pronounced without depart- 
ing from the scope of the Jaray 
patent. 
fine the degree which these varia- 
tions may take without departing 
from it. 
trations is merely to show what is 
meant by the terminology of the 
text. 


No attempt is made to de- 


The purpose of these illus- 


(To be continued.) 


NEW CHEVROLET NOW 
INDICATES FAITH IN 


FUTURE SAYS EWALD 


(Continued from Page 1) 


getting an important sales message 
to the public overnight, 
“Chevrolet believes that a satisfac- 


tory present market exists for any 
worthy product rightly priced and 
ably advertised and merchandised. 
This policy at this time seems to 
me most constructive. No organi- 
zation so consistently conservative 
as Chevrolet would make such a 
move without feeling that the out- 
look amply justifies it. Such ag- 
gressiveness on the part of the larg- 
est producing company in the 
world’s largest industry must give 
business men everywhere additional 
confidence and courage. As I am 
quoted in Editor and Publisher: ‘The 
best thing that advertisers can do to 
restore confidence is to show con- 
fidence themselves.’ The best evi- 
dence of that confidence is the pres- 
énce in newspaper pages of con- 
tinued advertising copy that by its 
very persistence shows an abiding 
faith in those institutions on which 
all business is founded.” 


ANOTHER 
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By raising the com- a 
pression ratio of u & 
given engine from low 
to high, the miles per 7 
gallon may be_  in- 
creased as much as | 
20%. High compres- =i 
sion gets more work S| 4 
out of each drop of u 


gasoline—leaves less 


wastel 


ATCH car buyers perk up their ears 
when you say, “This car gives 10% 
more miles per gallon with the high com- 


pression head!” 


Just try to sell them a low compression 
car after you spring that one. 
The engineering 
figures are complicated but you can tell the 


it pays to squeeze gasoline. 


Small Used Cars Scarce; Big 
Cars Drug in Birmingham 


MOHAIR VELVET USED 
IN NEW CHEVROLET 


New York, March 8.—In connec- 
tion with the announcement of the 
new Chevrolet standard models, ap- 
pearing in another column of this 
issue, the Mohair Institute made 
public the fact that the upholstery 
of this new car is of mohair velvet. 

This upholstery fabric has found 
a place on an increased number of 
cars in the 1933 listings. 


SHALER CO. REPORTS 
$6,183 PROFIT FOR 1932 


Waupun, Wis. March 8.—Net in- 
come, before amortization of patents, 
of $6,183 is reported for 1932 by the 
Shaler Co. This compares with net 
of $3,302 for the preceding year. As 


a result of the slightly improved 
operations the firm finished the 
year in a better current position, 





What it all 
costing a few 


The fact is per gallon. If 
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companies have rented locations 
along automobile row and engaged 
in selling of cars. They are usually 
marked down very low for quick 
removal. 

The used car department of Ed- 
wards Motor Co., Chevorlet dealers, 
is enjoying very good business. Ac- 
cording to O. W. Harris, manager of 
the department. “February was the 
best month in five years for the sale 
of light used cars. Our stocks of light 
cars is under par,’” he said. 

A glance through the classified 
columns of a Sunday edition of the 
Birmingham News reveals an in- 
creasing number of advertisements 
for light used cars. In addition 
large signs are in front of most 
places of business stating that cash 
will be paid for light cars. 

The banking situation has called 
a halt to the used car market and 
it remains to be seen just what ef- 
fect the situation will have. 


sales point for high compression 


and wastes the extra power in harmful knock 
and overheating. 


“, 
. 


boils down to is this: A hig 


compression motor requires Ethyl Gasoline 


cents more a gallon, but saves 


money in the long run by giving more miles 


you want the detailed proof of 


this, as well as other timely bits of sales-dope 
about high compression, write to the Ethyl 


story in four words—“More squeeze, more Gasoline Corporation, Chrysler Building, 
POWER!” And more power means more New York City. 
miles from each gallon. Simple, 
isn’t it? 
But be sure that your cus- nase age 
tomers get this straight. High ee ee ae ge 
compression cars must have ee ETBYL 
Ethyl to give full performance oe FLeIO — 


and efficiency. Regular gasoline 
breaks down under high com- 
pression—explodes violently — 











©E. G. C. 19383 Ethyl fluid containe lead 
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